The Appeals: Finding Them in Our Readings, Using Them in Our Writing

For the purposes of the tool, the term writer will refer to the generic communicator who might be communicating through writing, speech, visuals, or actions. 

	Appeals
	Technique or Strategy

If writing, examine these questions to determine which strategies you will use. If reading, use the “Identify the Appeal” column on the back to address the questions in the first column. 
	(Anticipated) Response 

If writing, how do you want your audience to respond to this appeal? If reading, how does the audience—you or others—respond to these appeals; is its use effective? 

	Ethos (character)

Does the audience know the writer? What does the audience know about the writer? Does/ should the audience know the writer? If the audience does not know the writer, what does the writer do in the text to present her/his character? 
	
	

	Pathos (emotions)

How does/should the audience feel after experiencing this text? What does the writer do to (try to) evoke these emotions? What degree of an emotional response is appropriate for this type of text (Should the writer evoke a strong response or be subtle)? Does the writer try to avoid evoking certain emotions in the audience? 
	
	

	Logos (logic)

Does the writer use evidence and examples to support a claim? Where does this evidence come from? Who will value this type of evidence? Does the writer acknowledge counter-evidence?


	
	


Harvesting the Appeals

	Engaging the Audience

Use this column to list anything the writer says or does to engage you
	Your Response

Explain how you individually respond to what the writer does
	Identify the Appeal

What type of appeal is this? 

	
	
	


