English 325: Introduction to Rhetorical Studies

Rhetorical Principles Table

Rhetorician/Theorist: Wysocki

Principles
What the Rhetorician Says

· provide paraphrases and/or quotations

· identify as theory or example

· provide page numbers
What the Theory Mean to You

· Rewrite the points from the previous column in your own words so that they make sense to you. 

· Explain why this is a good example of the principle

Ethos (appeal to reputation, rhetor)

Ethos (appeal to reputation, rhetor)


“Imagine that the book you now hold in your hands was presented on motley pieces of newsprint and notepaper, each chapter written in different colors and different handwriting… Consider this imagined other book, and consider what seriousness and authority you would grant it; consider then how important is the repetitive visual presentation of the pages of this book as they are actually printed…” (p. 184, 1st paragraph)
“To be responsible teachers, then, we need to help our students (as well as ourselves) learn how different choices in visual arrangement in all texts (on screen and off) encourage different kinds of meaning making and encourage us to take up (overtly or not) various values. We need to learn how to analyze and create texts that do not ignore the visual if we are to be responsible and appropriately critical citizens.” (p. 186, 1st paragraph)

“Many in rhetoric and composition have worked hard to open up our practices so that we can learn to hear those who have been silenced so that others do not always have to change their ways—if they want to be heard—to fit our particular structures and ways of understanding.” (p. 187)
“She is aware, for example, of how her visual choices give her authority—or not—in the eyes of her readers, and she has thought about the kind of appearance—that of a serious, thoughtful, reflective person—she wishes to present of herself in this argument, through words and visual presentation.” (p. 189, 1st paragraph)

With this exercise the writer’s intent is to evoke a thoughtful response from the reader, who most likely concludes that appearance is indeed an important characteristic of any text. This passage conveys to the reader the idea that ethos is an important consideration for any writer. Even a professor, whose credibility and authority on a topic may already be well established, could throw it all away by publishing a “sloppy” piece such as the one described.

Wysocki describes what any responsible teacher must do to help students (and teachers) concerning the effective use of visual rhetoric. The use of the phrase, “responsible and appropriately critical citizens” in this context is clearly a means of establishing her character and trustworthiness.

In this passage the writer joins forces with other like-minded rhetors and rhetoricians who believe very strongly in their cause. Wysocki explains that it has not been easy, but that the cause is important enough to justify hard work on their part. This works to establish her character, credibility, and trustworthiness.

Wysocki tells a story about a student, who realizes that the use of visual elements is an important determiner regarding whether or not her readers will lend any credence to her writing. If her readers are led to believe that she is worthy of their consideration, they will be more inclined to be persuaded by her writing.

Pathos (appeal to emotion, audience)


“By composing these pages as I am doing, I am hoping that their appearance strikes you as odd, perhaps even out of place, in an academic setting…” (p. 182, 1st paragraph) 
“She has also chosen to ask her readers to take on similar attitudes while reading, recognizing that the somber grey-brown, fully justified text and lack of photographs or drawings ask her readers to approach these pages in a still and intellectual manner.” (p. 189, 1st paragraph)

One of Wysocki’s writing students “had been very upset by the killings at Columbine High School and other schools. She decided that she wanted to try to get others to feel her distress and to use that distress to motivate them to think about what could be done to prevent other deaths.” (pp. 189-90, last paragraph)


The writer attempts to strike a dissonant chord in her audience by using an unorthodox formatting style, which she hopes will persuade her readers to think about visual rhetoric. This is a pathetic appeal because Wysocki obviously knows humans tend to react emotionally to dissonance.

One of Wysocki’s students is aware that evoking an emotional response to a text is an effective means of instilling the appropriate attitude in her readers, thereby helping her achieve the desired result. This is a good description of the theory of pathos, because the student is using an emotional appeal to enhance the persuasiveness of her writing.

Another of Wysocki’s students is aware that evoking an emotional response is an effective means of instilling the appropriate attitude in her readers, thereby helping her achieve the desired result. This is a good description of the theory of pathos, because the student is using an emotional appeal to enhance the persuasiveness of her writing.



Logos (appeal to logic)


“Finally, she has chosen how to arrange her screens visually so that her readers might most readily grasp the structure of her arguments and see their order and progression.” (p. 189, 1st paragraph)

“This student did not want his readers to get caught up in the potentially messy and value-laden emotions of this topic [overpopulation]. Instead, he wanted to emphasize for others what seemed to him the inescapable logic of his position…” (p. 190, 1st paragraph)


One of Wysocki’s students is aware that most readers are better able to comprehend a written text when its various elements are arranged in a logical fashion. This is a good description of the theory of logos, because the student is using a logical approach to enhance the persuasiveness of her writing.

Another of Wysocki’s students prefers a logical appeal rather than an emotional one. This is another good description of logos, because the student relies completely on logic to make his case.

Style (presentation of communication)

Style (presentation of communication)


“I am arguing then, that learning to analyze and compose rhetorically effective visual communication is not (simply) a matter of working only with whatever it is we have named ‘images’.” (p. 182, 2nd paragraph)

“Consider, for example, the size and centering of the title, the use of margins and text alignment, or the student’s choice of serif instead of sans serif type, or of not including photographs, drawings, or background texture.” (p. 188, 2nd paragraph)


We have become used to certain page layouts that are standard, familiar and expected (in our respective discourse communities).  Wysocki is arguing that there are possibilities of presentation that break out of the box and that efficient use of unusual visual presentation is a valuable tool in making a visual argument.  Her specific argument here is a challenge to her audience to learn how to explore existing layouts in order to develop ideas that deviate from the norm.

Wysocki cites these components of a web page that can be analyzed for visual presentation that have an impact on an argument, specifically the way which the argument is perceived.  Each of these components is an example of choice of style that can be altered to fit a particular argument.  In visual arguments, the decisions about style the rhetor makes have a profound effect on the way in which an argument is perceived.  Wysocki is suggesting that the alteration of style is a persuasive strategy in visual arguments.



Arrangement (how to structure)


“Now, however, we see texts (the nightly news, graphic novels, scientific visualizations, three-dimensional animated courtroom simulations of crimes, web pages, music videos, magazines of all genres, advertising) that require us to be attentive to how different meanings or emphases result from different visual arrangements.” (p.185 - 86, last paragraph)

“To be responsible teachers, then, we need to help our students (as well as ourselves) learn how different choices in visual arrangement in all texts (on screen and off) encourage different kinds of meaning making and encourage us to take up (overtly or not) various values.” (p.186, 1st paragraph)
The visual stimuli we encounter in our everyday lives forces us to pay attention to the way in which these stimuli are structured.  Wysocki seems to be suggesting that, as a society, we are thrust in to an environment that relies on these visual stimuli (through advertising, entertaining, and informing).  Because we are forced in to this type of environment, we are somewhat aware (even if on a sub-conscious level) of the make up of the things we see.  We encounter, perceive and than absorb the meaning of the things we see each day.

It is vital for the rhetor to learn how to alter the arrangement of texts to ensure the proper understanding of his or her argument.  The decisions made about arrangement have a direct correlation with the meaning and values that will be evident or at least available in a visual argument.



Delivery (message transmission)


“How do the rectangularity and verticality of most computer monitors shape how students see what is onscreen and the kinds of arguments they can make onscreen?  What kinds of different arguments might be made possible if computer screens were round, or tall and narrow?” “What if we moved into arguments (as in immersive virtual reality) rather than looked at them on the flat surface of screens?” (p.194, 2nd paragraph)

“…just as, someone pointed out, turning in a badly typed, rumpled paper assignment resulted in their teachers' lowering the grades of their paper arguments.” (p.187, last paragraph, line 12)
Beyond the choices of style and arrangement, how the argument is transferred to the intended audience carries tremendous weight.  Again Wysocki is asking her audience to consider types of delivery that are outside the box, and at least think about possible effects that these alterations would have on an argument.

Here Wysocki mentions a portion of a discussion she had with some of her writing students about what is indicated to an audience by a student’s presentation of an argument.  If an argument is contextually correct, has appropriate use of ethos, logos, and pathos, but lacks any effort in presentation, the argument is essentially destroyed.  Ignoring the final presentation of an argument ignores the perception factor of an argument, or the manner in which the meaning behind the argument is perceived.  This can leave the audience to make assumptions about the rhetor’s abilities, knowledge, and/or experience with the interface they used to deliver the argument.



Invention (creation of knowledge)

Invention (creation of knowledge)

Invention (creation of knowledge)


“If rhetoric, to turn our eyes all the way back to Aristotle, is the use of the available means of persuasion to achieve particular ends, then whenever the means of persuasion include visual strategies, there is visual rhetoric at work.” p.183, 1st paragraph.

“If, however, we look at rhetoric as it was reinvigorated during the twentieth century through attention to the working of culture then rhetoric must consider more than a rhetor’s choices in building any one argument.” p. 183, 2nd paragraph.

“Compare, for example, the lack of illustration and tiny type of late-nineteenth-century news papers with the features of today’s newspaper, especially those online; look at how academic texts and journal rely solely on type, rigidly aligned and organized, and on every article’s looking the same. Now, however, we see texts that require us to be attentive to how different meanings or emphases result from different visual arrangement.”

Pg 185 paragraph 2.

“I hope, then, that you understand why I do think the following approaches cannot stand alone when we address visual rhetoric in writing classes.”

p. 191, Subtitle “ not physiology alone” and “ not graphic design/visual communication/information architecture alone

“Such perceptions, however, are inseparably woven into our understandings of what matters t us as we move through our days.” Pg191, paragraph 2.

“The “rhetoric of neutrality” is what Robin Kinross calls this attitude. Although Kinross is writing specifically about printed train schedules, and stationery for industrial organizations when he named the 'rhetoric of neutrality', his argument holds across genres of composition.” Pg 186 #3

“Analyzing and experimenting with the visual rhetoric of our texts can help us perhaps develop new thinking and relationship that might help us better achieve our ends.” p. 187 2nd paragraph.

“These observations can provide openings, then, for discussing terminology and guidelines that appear in design books and manuals.” p. 196, at bottom.

“Through questioning how the design and use of our technologies might shape and so limit our thinking and arguments, we can develop fresh-and more critical-approaches to what we compose.” p. 197, 1st paragraph under the subtitle.


Based upon Aristotle’s definition of rhetoric, the author draws the definition of visual rhetoric.

This is the border definition that the author presented in the argument. We must connect rhetorical study to our culture.

Comparing with the text in late-nineteenth-century, the body and the visual can’t be separated in today’s text. The visual arrangement has a great influence on the meaning of the text.

The author discussed the relationship between visual rhetoric and physiology. Visual rhetoric and graphic design.

Why physiology can’t stand alone: We see objects through our eyes. This is the first step. In order to interpret what we see, we need to connect it to our experience and value.

Explanation of a terminology that was used to describe the belief that the writers don’t need to make choices about how the text looks because its meaning is completely separated from its appearance.

Analyzing and experimenting will help us to create the knowledge that we need to solve a problem.

We gain knowledge through observation.

Through questioning, we will realize our limitation. It gives us the opportunity to use our critical thinking skills. This is a good way to learn.



Other


The authors’ usage of ethos, pathos, logos is a part of invention. 

All the questions that the author proposed can be considered as invention strategies.


