(Please print these pages and bring them to class on Tuesday.)
Sarah, Jen and Liz’s Group Workshop:
Creative vs. Conventional:  How and When Not to Blend In

Within a professional context, originality can often be the deciding factor in the effectiveness of a document.  As we have discussed in class, creative elements such as descriptive language or narrative are sometimes out-of-place within certain genres.  However, in the case of a proposal, creativity and style serve a rhetorical function and ultimately influence the outcome of an argument.  

In our example proposal, we chose to exhibit very plain language by using very simple sentence structure and excluding any creative elements.  While this document has the necessary elements to qualify it within the genre, it lacks the pizzazz that might make Lance’s argument stand out.  In writing, there is always opportunity for originality, and it is often the “freshest” ideas that get noticed.  If the purpose of Lance’s proposal is to sway his Red Bull audience, how can his argument be presented more creatively?  We want each student to consider stylistic changes that they would make to the language, by either rearranging sentences, elaborating with descriptive language, or inserting creative elements such as metaphor or synonyms.  Each student will be expected to complete a re-write of the proposal in class (within a 10-15 minute time frame, in small groups).  
After the rewrites are complete, we will expect each student to justify the changes he/she made to the document.  We want the class to specifically consider the appropriateness of creativity in professional documents, and will discuss which version of the proposal is the most effective and why.  “Flare” in language allows a text to “stand out” in a crowded mass of words.  Why might this be advantageous in a professional context?  Why are creativity and originality crucial in writing as a whole?
The Proposal:
Dear Mr. Red Bull Rep,

Hi.  My name is Lance Armstrong.  I am a cyclist.  I can ride my bike really fast for a really long time.  I am racing in the upcoming Tour de Brazil.  It is being held in Brazil.  It is a bicycle race with 100 competitors.  I have won many bicycle races, so I am a good cyclist.

Your product, Red Bull, will make me ride faster than I normally ride.  I know this because I have ridden after drinking it and I rode very fast.  The sugar gives me energy.  I will also be able to ride much longer than I normally ride, if I drink Red Bull.  I propose that I wear your logo on my biker shorts in exchange for 1 million dollars.  If people see your logo on my pants, they will want to go out and buy Red Bull.  When they buy Red Bull, they will drink it.  Then, they will like it, because it is good, and buy more Red Bull and we will both win.  Red Bull is good and I am a good cyclist; that is why you should sponsor me.

Please give me 1 million dollars as soon as possible.  The race is tomorrow.

Your friend,

Lance

